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YOU

Decide

Technology and social media have profoundly changed
the way we make decisions, writes David Wethey

D

o you remember 1988? I certainly do. It was the
year I set up my company Agency Assessments
International. We advise the owners of big brands
(who are mainly international or global companies)
on selecting advertising agencies and getting the most out of
them. For a big advertiser, choosing the right agency is a
crucial decision. Get it right and the fortunes of your brand
can be transformed. Pick the wrong agency, however, and life
can be an uphill struggle.
In July 1988 I had already been in the advertising world for
more than 20 years, and it was an exciting time for creativity,
film, music, animation and so forth. But there are a lot of
things we take for granted in 2013 that weren’t around then.
Most important of all, there was no internet. That arrived a
year later in 1989. So we had to telephone people, fax them, or
write letters to them. It was a world without email.
There was no instant online access. And there was definitely
no Wikipedia. It was a world where you either knew things, or
had to ask another living being, or go to a library. Companies
relied on research and surveys. We had access to computers,
but they were nearly all company-owned and plugged into to
company systems and databases. It was indirect, it was mostly
clunky, and it all took time.
Now we have almost an infinite amount of data and
information – available to us instantly on our own laptops,
iPads and smartphones. It gives us direct and personal
access. Some of the information is facts and figures. More of
it is opinion and analysis.
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